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5. Getting Social

5.1 The Social Scout

BlueCamroo makes it possible to tap in to three of the most popular online Social
Networks — Twitter, Facebook and LinkedIn — to send and receive messages and to
seek out sales opportunities, service issues and market “buzz”. The main Social
Network capabilities are located in the Social Scout module, which is accessed by
selecting the & Social Scout option from the Explorer Bar.

Unified Live Feed

The default view in the Social Scout is the B9 Unified Live Feed. This shows
updates from anyone you follow on Twitter; from your Facebook friends; and
from your LinkedIn contacts. If Social Scout is configured with both your
Company’s and your personal social network account details, you will see updates
from all accounts. (If others in your organization have also configured Social Scout
with their individual account details, and have shared their Social access with you,
their results will be shown too. See Page 12 for information about setting up and
sharing personal Social Accounts.)
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Filtering the Feed

The Toolbar provides options to filter the Unified Feed down to just & Company
Account; B4 Personal Account; & Direct Messages (Twitter) and @ Mentions

(Twitter). Additionally, the & Spotlight Feed focuses in only on updates from
People and Organizations that exist within your BlueCamroo system.

Using the group of buttons, you can also Toggle-Off / Toggle-On

Twitter, Facebook and LinkedIn from your results.

Taking Action

New messages and updates appear in the left hand side of the screen. You can
click the icons to Reply ® Retweet TF or Direct Message £ via Twitter, or the
action links to Like or Comment via Facebook or LinkedIn, and to Send Message
via LinkedIn.

Clicking on the thumbnail brings the message and the poster into focus on the
right hand side of the display, where you have additional options to save the
person as a Lead %, Customer &, or to create a Task 4 to follow-up. If the
person whose message you are focusing on is already in your BlueCamroo
workspace, you will have the option to Save the Message £} to their record.

Social Search Channels

In addition to keeping up with those you follow, friend or link to, the Social Scout
allows you to monitor Twitter and public Facebook updates for sales
opportunities, service issues, and market “buzz”.

The screenshot on the following page shows results from a Sales Opportunity
Search that a legal firm might use to locate people who need advice with patents
and trade marks. As with listings in the Unified Feed, each result can be brought
into focus in the right-hand side panel, to view extended information about the
poster, and to create new Leads and Tasks within your BlueCamroo database. If
any Sales Opportunity looks worth following up, you can Tweet a response
instantly, straight from BlueCamroo.

Of course, you can search social updates with many other tools, but here’s what’s
special about using BlueCamroo:
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Social Scout > Searches
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Social Scout Setup - Administrator

To configure the Social Scout with your Company social IDs, click Setup % | Social
Scout | Social Networks. (Note that the Social Scout uses your Company social
accounts to perform searches, so these must be set up to activate the Search

Channels. )

Also at Setup & | Social Scout, four Social Search Channels are available to set

up, as follows:
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Sales Opportunities

sell, or the need your service satisfies) with “Buying Signal” filters like “I

Combines “Opportunity” keywords (typically the category of product you

1. You can create Searches
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Filters. In this example, we’ve
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2. Social Scout is integrated
into your CRM Database, so
you can directly create Leads
and record your communi-
cations, just like with any
other Lead Source.

3. You can narrow your @
searches by Language and
Location to get just the results
you want.

want”; “We need” and “Can you recommend”. Only tweets that match at
least 1 Keyword AND at least one Filter are selected. Both key-words and
filters can be customized to optimize your results.

Buzz

Similar to Sales Opportunity search, but combines “Domain interest”
keywords (your industry; particular brands; etc) with ”Buzz” filters —

», u

emotive terms such as “rocks”; “sucks”; “best”; “worst” “fail”, etc. Great
for picking up on the mood in your sector. Again, use your choice of

Keywords and Filters.

Client Support

This channel helps you identify and respond to customer issues. Keywords
should be specific to your business — such as your brand and product
names. Filters reflect language that customers may use when they have an
issue, such as “problem with”; “need help”; etc. Note that results matched
on the Client Support channel also provide the opportunity to directly

Add a Case “+ for follow-up.

General

Unlike the first three Channels, the General channel has no Filters,
allowing you to capture the broadest range of updates that match your
chosen keywords.

Finally, there is also the option to configure Locations, for use in Social Searches.

Social Scout Setup - User
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Depending upon their Permissions, individual Users may view the Unified Feed
and Search Channels using the Company’s social IDs, and may also post on behalf
of the Company. Additionally, Users may input details of their personal social
accounts, to work with their personal results alongside the Company results.

To configure personal Social IDs, click Setup & | My Social Networks. Note that
each User controls via the Sharing tab which (if any) other Users may work with
their social accounts.



5.2 Lead and Contact Social Feeds

Another key benefit of connecting your BlueCamroo workspace to your social
media accounts is the ability to view your contacts’ social streams directly within
their individual record. By ensuring you enter Twitter, Facebook and LinkedIn IDs
for each contact, you will have access to their latest updates by simply clicking the
Social Scout & button in the right panel of any record.

Moreover, any social updates you Save 4 are then held and available by selecting
Social Messages from the record’s left hand Explorer Bar options.

@ @ % 0 @ I

Quick Help Update  Snapshot  Related Time Settings History
Action Search Stream People
M post using: Twitter (AcmeDemos) - 140 r.‘ Spider-Man @ Spiderman f @) E
c . H I
‘ i Location: New York City
’ Bio: Your Friendly Neighborhood Spider-Man! Tag on the costume [# Peter Parker
says Property of @Marvel, but you knew that already. Right? L
Owner: lerry
52 18388 247 6152 © Foliow
Tweet | FOLLOWING FOLLOWERS LISTED  TWEETS Industry Sector
Source Price Book
_Spiderman @True_Spiderman You know I used to - @True_Spiderman You know I used to teach right? FYI it's we're and lives.
% teach right? FYI it's we're and lives. Good luck being me Good luck being me - with great power comes great responsibility. r ‘
te o

L)

- with great power comes great responsibility.
“ 41 rrinUbEr a5 = Seesmic

1:0]

14 hou te = o=
Contact: Peter Parker | Daily Bugle ; 523

"

_Spiderman @heavuhh Cloney McClone here's been
drinking the ol’ Jackal Juice. But that's cool, I'm an Main Location

: equal opportunities donor. @True_Spiderman

Canada

L)

Seesmic

Contact: Peter Parker | Daily Bugle
Organization Links Past Organi
1]

_Spiderman @True_Spiderman @_Realloker_? He
% should stay locked up for the rest of his life. This
' Multiverse moment was brought to you by the letter 5.

Seesmic 3

m

Contact: Peter Parker | Daily Bugle

T

_Spiderman @janusiong I caught an Octopus. A
3 Doctor Octopus. Does that count?
s 1 ha £ tes sgo via Seesmic

Contact: Peter Parker | Daily Bugle

_Spiderman @True_Spiderman

l' ! Must«,stop...Ieaving...DNA“{(eve rywhere

..and talking...like...Jim Kirl
15 ho & tes ago via Seesmic

Contact: Peter Parker | Daily Bugle

_Spiderman @januslong A combination of webshooters
% and awesome!

ur

T

: Seesmic

Contact: Peter Parker | Daily Bugle

Y Acme Demos Inc

Page - 13



Cf\f\'\

Nue 5 camro

Business Productivity Suite



